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Location-Based Services: Introduction To Location-Based

Services

By the end of 2011, Nielsen expects that 1 in 2 Americans will have a SmartPhone*.
That means more people will access the web from their mobile device and connect with brands on the fly than ever before.

Using Location-based services, your organization can tap into that on-the-go market by producing special offers and making it easy for

your customers to spread the word about your business.

http://blog.nielsen.com/nielsenwire/cons.../

Location-based services like foursquare, Gowalla, Where, and Facebook Places use the geolocation functionality of a mobile phone or

smart phone to provide people with information and entertainment.

These services allow your customers to “Check-in” wherever they go — like coffee shops, events, restaurants, hotels, airports, or even
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private residences — in exchange for both tangible and intangible rewards.

Why do People Check-in?

OK, it might seem crazy at first that people would “check-in”, but they do (and in very large numbers)! The truth is that people check-in
for a number of reasons... to tell their friends where they are, to keep a record of what they do, to earn gaming rewards like badges and
mayorships, and to unlock specials from participating businesses and venues that reward check-ins.

As a business owner, you can use these features to offer specials, discounts, and prizes for your loyal customers.
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Who’s Checking-in?
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LBS Are Good For Business!

While Location-based services (LBS) aren't for everyone, they can be good for business!
How?
Location-based services give you a great way to identify and reward your frequent customers.

Best of all, these services offer FREE word-of-mouth advertising and promotions. Every time one of your customers checks-in at
your location, they're telling their friends about your business.

There are several Geolocation or Location Based Services out there. You can choose to use one or all of them -- it's really up to you. In
this section, we’re going to look at foursquare and show you how to set up your account, claim your venue, create specials, and

run campaigns.

Know Your Options: foursquare
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Foursquare is one of the most popular geolocation services in the US. We're going to show you how to claim your listing on foursquare
and how to use game mechanics like "mayorships" and badges to promote word-of-mouth advertising for your business.

Did you know? In 2011, foursquare increased it's user base to over 7 million registered users.

Know Your Options: Facebook Places

Facebook Places leverages the existing Facebook network of over 500 million users to let you share where you are, connect with
nearby friends, and find local deals.

Know Your Options: Gowalla



Gowalla is currently one of the top three most buzzed about location-based services.

Using Gowalla you can check-in to a location, share your location with friends, post photos, and even earn Passport Stamps.

Gowalla

Know Your Options: Yelp

You may know Yelp as a ratings and reviews site, but their mobile app lets you check-in to and review the stores and restaurants you
visit.

\
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Know Your Options: WHERE



WHERE's especially big on the East Coast, and can help you locate the nearest gas station or Starbucks using their mobile app.

WHERE has a range of location-based services, including mobile advertising as well as search and recommendation services.

here

What the Experts Are Saying

Don't just take our word for it, see what Chris Heine from ClickZ News and Steffan Antonas from Lifecast Media have to say about
Foursquare and its significance to small businesses.

(When viewing in a browser this would be video or other non-printable content. Please visit
http://www.socialquickstarter.com/content/84-introduction_to_location-based_services to view.)



http://www.socialquickstarter.com/content/84-introduction_to_location-based_services
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Location-Based Services: Overview of foursquare

For starters, they can use their mobile phone to check in at a venue. This lets their friends know where they are — so they can meet up,
or ask questions about the cool places they’'ve been.

Check-in on your Phone

iPhone

Users can earn points and badges when they check-in, and when they check-in at a certain place on a regular basis, they could
become the “Mayor” of that location and tell the world about it!

Later we’ll discuss how you can reward your loyal customers for checking in at your venue by running Specials.
What is a foursquare "mayor"?

Foursquare mayorships are awarded to your customers with the most days checked into your venue over the last 60 days (as long as
they’'ve uploaded a profile photo).

The mayor will always be visible on your foursquare venue page as well as on all the mobile clients (good for special
verification/redemption). This title is up for grabs for customers that visit you often, you can't do it if you're an employee or owner. You
can provide rewards to those crowned once your venue has been claimed by using the specials management section.
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What Foursquare Can Do For You

Enough playing around! Let’s talk about what foursquare can do for your business.
As a Venue, you can list Specials that will be shown to users and customers when they check-in.

Your customers can also post Tips and To-Dos about your business for people who check in at — or near — your location.

So treat everyone like a VIP and reap the rewards!

Welcome 10 loursguans!

Specials

L N

Tips and To-Dos

Here's What You Need to Do

e Claim your listings

e Ensure the information is correct



e Monitor your check-ins and reviews

Remember: People will check-in even if you don't claim your page. So why not take the opportunity to reward and recognize loyal
customers?

Let's Get Started.
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Location-Based Services: Creating Your foursquare Account

If you already have an account, you can skip ahead to Claiming Your foursquare Venue.

Create a foursquare Account. Start by filling in your info, and Click Join.

Welcome o foursquare

Pl st P

If you'd like to add your friends from Facebook or Twitter to foursquare you can. Just click on the buttons.
We're going to continue on.

Click Continue to Next Step.
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Welcoma! Now let's find you some friends!

Cacd

Step 3

If you'd like to invite friends to join you on foursquare, you can from this screen.

For the moment, we're going to keep going, so Click Skip.
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Step 4

By connecting your Facebook and Twitter accounts, you can make it easy to share your foursquare check-ins with friends on other
Social Networks. There are several reasons why this is a good idea, but we'll cover those later.

For now, let’s skip ahead.

Click Okay! I'm Donel!
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Location-Based Services: Claiming Your foursquare Venue

Step 1

In a browser Go To: http://foursquare.com/business/

Click on Venue Owners and scroll to the middle of the page to see foursquare's great tutorial on how to claim and promote your venue.

How Users Promoting Spacials Venuo Gat startad!
Discover Specials Specials Redemption Stats Claiming your Venue
Quick Start Guide
1. Claim your venue — —

Log in to foursquane, find your business’s page (by searching lor your venua), and then click . -
on “Claim this venue.”

2. Create a Special

B
After claiming your venuwe, you can starl crealing Specials fo gel new customers and keep ’N I
A0 iy .

your loyal ones coming back

3. Tailor your campaigns to maximize your business

Use the data in our Venue Stats Dashboand to help you figure out what's working and gat Hlllllj“ ||| a L
mone people in your doors.

N"’t/}

Step 2

Start with the basics. Enter your business name and location.

Click Search.


http://foursquare.com/business/
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Step 3

Foursquare will locate your venue for you. To claim it Click Claim Here.

This will take you to a set of prompts asking you to verify your phone number and create your first special.

Make sure you're authorized and then just follow along. Remember to ask for a Check-in on foursquare Sticker for your window.
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Location-Based Services: Understanding foursquare Specials

Make Your Customers Feel Special

Offering specials gives customers a reason to check-in, and even return to your business.

There are lots of different types of specials that you can offer. No matter what the type of special, make sure it's one your customers
want, and one you'll be able to easily handle!

Remember that every time someone checks-in to your location, it's the equivalent of a word-of-mouth referral, so customer experience
is key.
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Three Ways For Users To Discover your Specials
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How users discover Specials within foursquare
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Spread the Word

With any promotion, it's only effective if people know about it! Make sure you use in-store signage to let people know they can find you
on foursquare (foursquare offers this for free to venues), include it in your email newsletters, and make mention of it on social networks
like LinkedIn and Twitter.
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Successful Specials

Offering specials is only effective if your staff can easily and enthusiastically redeem them. Here are three tips for making your staff a
part of providing a great check-in experience:

1. Educate Your Staff. Post the offer in the break room and explain how foursquare works in the process.
2. Reward Your Employees. Give a reward to the employee who redeems the most offers in a week or month.

3. Make The Offer Easy. Post the offer...and instructions on how to redeem... at the register so it's easy for your staff to fulfill the
offer.
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Location-Based Services: Setting Up foursquare Campaigns

Step 1

Log into foursquare and Click On Manager Tools.

Step 2

Here’s your campaign dashboard. It's pretty empty because this is your first campaign. Click On Start a Campaign at this Venue.
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To start a campaign, you'll need to choose your venue and click Add a Special.
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Step 4

Choose which kind of special you want to run and then Click Next Step. In this case we’ll choose a newbie special, so we can reward
people checking in for the first time.

Start a Campaign — Add a Special
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Step 5

Now you need to decide when the special gets unlocked. With a newbie special the special is unlocked when a user checks in for the
first time. Click Next Step.

Step 6

Write the text that will let customers know what kind of offer they’re in for, and show them how to redeem it. Then Click Next Step.
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Step 7

Add in the fine print — like rules or conditions on the offer — and then Click Create Special.

Congratulations!

Your Campaign is ready to go! You might want choose an end date. Then Click Start Campaign Now and you’re on your way.
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Location-Based Services: Checking Your Venue Stats

For businesses, one of the most valuable parts of becoming a verified venue on foursquare is the awesome statistics platform. It helps
you connect with your best customers and monitor who'’s checking in and when.

The mayor appears at the top, followed by graphs of the venue’s check-in statistics (which can be broken down by different time
periods), including:

e Total check-ins, check-ins per day and a graph showing the days users have checked in

e The “social reach,” or what percentage of check-ins are shared with Twitter and Facebook

e Breakdowns of check-ins by gender, age and time
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